
 

 

Media Relations Contact: 
Sarika Patel 

Edelman for MetroPCS  
214.443.7598 

sarika.patel@edelman.com 
           

 
MetroPCS Announces Sponsorship with TX TOUGH 

MetroPCS is Official Communications Sponsor for 2009 
 
 
DALLAS – (June 8, 2009) – MetroPCS Communications, Inc. (NYSE: PCS), the nation's leading 
provider of unlimited, flat-rate, no signed contract wireless communications service, announced today 
it will be the official communications sponsor for TX TOUGH, a program dedicated exclusively to 
raising funds for Children’s Medical Center of Dallas. This new sponsorship is one of the many ways 
that MetroPCS continues to support the local community.  
 
The TX TOUGH TOUR is the first large-scale modified multi-sport format event in Texas. It includes 
three individual stages, run, swim and bike, with a variety of distances that support participation by all 
skill levels. These individual stages and their associated events are spread throughout the calendar 
year with the run stage produced in March, the swim stage in June, and the bike event produced in 
September. 
“We believe this sponsorship will not only provide support to Children’s Medical Center, but also 
benefit our own employees through providing team-oriented activities and opportunities to give back to 
the local community,” said Roger D. Linquist, president and chief executive officer of MetroPCS. 
 
Regardless of the stage of the tour, each participant pledges to raise a minimum of $300 for Children’s 
Medical Center. TX TOUGH is a unique organization because they are able to donate 100 percent of 
its proceeds to the various Children’s Medical Center programs, services or clinics designated by the 
participants. The organization depends on contributions from sponsors to underwrite the operational 
costs. 
 
 
About MetroPCS Communications, Inc. 
Dallas-based MetroPCS Communications, Inc. (NYSE: PCS) is a provider of unlimited wireless 
communications service for a flat-rate with no signed contract. MetroPCS owns or has access to 
licenses covering a population of approximately 143 million people in the largest metropolitan areas in 
the United States, including New York City, Los Angeles, San Francisco, Dallas, Philadelphia, Atlanta, 
Detroit, Boston, Miami, Tampa, and Sacramento. MetroPCS ranked "Highest In Customer Satisfaction 
With Wireless Prepaid Service" in the J.D. Power and Associates third annual Prepaid Customer 
Satisfaction Study in July of 2008. As of March 31, 2009, MetroPCS had approximately 6.1 million 
subscribers. For more information please visit www.metropcs.com.  
 
 
About TX TOUGH and Children’s Medical Center Dallas 
TX TOUGH is a three-stage, pledge based fundraiser created exclusively to raise money for Children’s 
Medical Center Dallas. Children’s is a private, non-profit hospital and one of the largest pediatric 
healthcare providers in the nation. Children’s provides patient care ranging from simple eye exams to 
specialized treatment in areas such as heart disease, hematology-oncology and cystic fibrosis. In 
addition, Children’s is a major pediatric kidney, liver, intestine, heart and bone marrow transplant 
center. As the primary pediatric teaching facility for The University of Texas Southwestern Medical 
Center at Dallas, the medical staff at Children’s conducts research that is instrumental in developing 
treatments, therapies, and greater understanding of pediatric diseases. Children’s enjoys a stellar 
reputation as one of the finest pediatric facilities in the United States. The Joint Commission awarded 
Children’s an “outstanding” ranking, and both U.S. News & World Report and Child magazine have 
named Children’s as one of the nation’s top pediatric providers. Children’s makes life better for the 
patients it sees during more than 370,000 visits each year. For more information about Children’s visit 
www.childrens.com.  For more information about TX TOUGH or how to get involved, visit 
www.txtough.org.  


